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Figure 10-2:
Comments
are a great
way to take
the pulse

of your
readers.
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I have about 50 on my RSS list - and peruse my own blogroll at least P (and
once 3 week, Jeremy is right -- bloggers read! how Ca
this ide:
So, Paul... if you go to my blog and read "Where Art Thou, Blogger?” dolars w
you might just have a chance to comment and throw your hat into
the ring for a writing project...
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well, I'm far short of 300...but I have a growing list of now 24 blogs 1
read and participate in, yours being one - my favorite one of course:) -
At first, reading just 2 few blogs 2 day was daunting. Bloglines made
the process much easier. I use their browser plug-in and desktop G
notification applications, automatically receiving an alert when 2 blog 1 et
follow posts. I can "jump” over the site right then if I wish - read the £
post, comment, etc. To me, an RSS reader is a blogger's best friend.
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Comments are vitally important to establishing a real dialogue with your cus-
tomers, but just because you have the technology to offer them doesn’t mean
readers automatically use them. Especially when you're starting a blog, you
may need to encourage your readers to post comments. After you have the
blog up and running for a while, and readers start to comment, the comment-
ing usually happens without your help — but most people are reluctant to do
something without prompting.

Asking the right questions

To get comments started, you can try asking questions directly of your read-
ers in your posts. Ask for something specific that your readers won’t have to
research or consider too long, but don’t just ask simple yes-or-no questions.
You need to get a few thoughtful, useful comments out of people.

Here are some examples of good questions to ask:

v What was your experience with this?

v Can anyone tell me more about this?




